


i) 





\'s 





FEBRUARY 1959 


THE NATIONAL MAGAZINE OF RECREATION IN BUSINESS AND INDUSTRY 


SPECIAL REPORT: 


WHAT DOES 


THE RECREATION 





DOLLAR BUY ? races 


Top Management Speaks ..... . page 4 
Guide for Boys Baseball ...... page 6 
| Facilities: How Much and Where? ...... page 12 


) Travel Tips for Industry ...... page 16 








outiasts 
RUBBER 
2 10 V 


ABSOLUTE 
UNIFORMITY OF 
WINDING 


Watch for the colorful Wilson 
brochure on this sensational new line. 
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ew TN-Top Notch Line 


Most Durable Cover Ever Used! Outlasts Rubber 2 to 1! Perfect Fingertip Feel! 


Wilson opens a new era in inflated balls with a new line... different 
in concept, outstanding in performance and durability. 


Five years of experimentation and testing have been combined with 
chemical research and manufacturing know-how to produce this 
sensational TN-VINYL line. These exacting field and laboratory 
tests have proved this the greatest inflated ball line ever developed. 
Get a grip on a new TN “VINYL ball...football, basketball, soccer 
ball, volley or tether ball...it’s another great Wilson First! 


wn wet [DiDson 


WILSON SPORTING GOODS CO., CHICAGO (A subsidiary of Wilson & Co., Inc.) 












HOW TO BE 


} A MORALE 


BOOSTER... \_ 





IN ONE EASY STEP 


Introduce American Express’ 








4 new, low-cost group vacation ce NNUAL GROUP 
; plan. No more yawning . . . VACATION PLAN 
t woolgathering .. . water cooler 75 : 















cliquing . . . or daydreaming. 
5 In an instant every single 
member of your staff is trans- 
formed into an efficiency expert 
| —happy and enthusiastic in 
the anticipation of two or three 
| wonder-working weeks in = 





Hawaii...the Caribbean... —— 
Europe .. . Mexico. . . and 4 Heherson— 


dozens of other delectable 








} places. Each tour is priced Learn how the new 


) easily within the financial means AMERICAN EXPRESS EMPLOYEE GROUP VACATION PLAN 
a of every employee . . . and 
arranged by the world’s finest, 





can benefit your organization. 


most complete travel service. 


MAIL THE COUPON TODAY! 
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MERICAN EXPRESS TRAVEL SERVICE 






1 65 Broadway, New York 6,N. Y. « Whitehall 4-2000 
5 | 
y y CT] | would like more information regarding personnel vacations. 
PLEASE 
° CHECK C] Please have a representative call. 
r 
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PROTECT YOUR TRAVEL FUNDS WITH AMERICAN EXPRESS TRAVELERS CHEQUES — sPenDABLe EVERYWHERE 
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TOP MANAGEMENT SPEAKS: 





In blending a heterogeneous group of 
employees into a harmonious working 
force, du Pont’s G. M. Read believes: 


Recreation contributes greatly in 
building up a sense of belonging 
on the team by breaking down 


artificial barriers on all levels 


The time has come for enlightened management to recog- 
nize that science has now thrown out of balance the three 
cardinal factors that govern our daily lives. 

All of these factors; social, political and economic, focus 
attention on man’s most pressing problem: just where does 
the individual fit into the scheme of things in this fast 
changing modern world? I submit that these are the factors 
that establish the premise upon which employee recrea- 
tional activities must be considered. 

One way in which industry can aid the individual is to 
make available to him a wide variety of interests among 
which he may choose those he believes most suitable. Thus, 
there are formed groups or communities having common 
interests from which the individual may fan out into many 
new fields of endeavor. 

To make a living, many different kinds of forces must 
be controlled. Biologically, each individual continuously 
absorbs tensions and emotional stresses. A relief valve of 
some kind must be found to convert these accumulations 
into happiness or pleasure for people at work or play. 
There are times when accomplishment and recognition 
mean far more than monetary awards. 

The Engineering Department of the du Pont Company 
employs some 3600 people including some 1800 engineers, 
150 scientific specialists and about 1500 supporting work- 
ers. Of this total, some 125 are women. 

Very few of our employees are native Delawareans. Dur- 
ing the last two years, for example, 500 new employees 
were added to our rolls, This poses a problem of indoctri- 
nating these new employees into our organization in such 
a way that they will feel at home and welcome. Our em- 
ployees activity association has been very successful in per- 
forming this function. 

We know that an active recreational program promotes 
friendships and contributes greatly in building up a sense 
of belonging on the team. It breaks down artificial barri- 
ers between levels of the organization. This is particularly 
true in informal competitive sports. 

We believe that recreation is at its best when it is free 
of regimentation. Management only functions when policy 
advice or needed facilities are requested. 





It seems to me that our Association is unique in one F 
respect, which could be described as the “cafeteria system,” f 
meaning we have a great variety of interest to choose from, 1 
and management puts no restrictions on the employees § 
or limits them to the number of activities. These activities 
cover a sufficient area to appeal to the Ph.D. and to the 
mailroom clerk. The fact that 999% of our employees be- 
long to the Association indicates its acceptability. Our 
Activities Association has gone a long way in blending a § 
heterogeneous group of employees into a harmonious work- ‘ 
ing force. Fd 

To determine actually how much good our recreational 9 
program was doing, we asked a random, cross-section of 7 
our employees how they would rate the association—is it | 
worthwhile, just so-so, or isn’t it necessary? 

A 94% vote in favor of anything is a rarity, yet the 
Association was termed worthwhile by this overwhelming 
majority. This testimony of our own people has justified 


<ORRBRIEOI 


our basic aims in establishing the Engineering Department 7 
Employees Activity Association some 12 years ago. & 

Finally, I say, with deep convictions, a force far greater 
than atomic energy or the conquest of astrophysics is found | 
in the humanistics of life, a force which still guides our 
destiny. 


G. M. Read 


Chief Engineer, Engineering Department 
E. |. du Pont de Nemours & Co. 
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FITTING GOLF CLUBS 
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CAMERA CLUB IN EUROPE 

More than 100 cartons of flash bulbs 
popped all over Europe last summer 
when New York’s Consolidated Edison 
Camera Club toured the continent. 


FACILITIES: WHAT HAS 

BEEN DONE 

In the third of the series on industrial 
parks, R/M looks at existing facilities, 
their operation and planning con- 
cepts. 


Copyright 1958 by the National Industrial Recreation Association 








SUBSCRIPTIONS: Send subscription correspondence and change of address to Subscription Manager, RECREA- 
TION MANAGEMENT, 203 No. Wabash, Chicago |, III. Subscribers should notify publisher promptly of any 
change of address, giving old as well as new address, and including postal zone number, if any. If possible, en- 
close an address label from a recent issue of the magazine. Please allow one month for change to become effective. 











RECREATION MANAGEMENT is published monthly b 


the National Industrial Recreation Association, 


a non-profit service —— incorporated under the laws of Illinois in 1941, at 203 N. Wabash 


Ave., Chicago 1, Ill. T 


is publication carries notices and articles in regard to activities of the Associa 


tion and its affiliates. In all other respects the Association and Recreation Management cannot be 
held responsible for the contents thereof or for the opinions expressed by writers. Subscription 
Rates—$4.00 a year—35¢ per copy. Canada $4.50. Printed in U.S.A. Business and Editorial Office 
203 North Wabash Ave., Chicago 1, Ill. Publication Office: 739 20th Street, Rockford, Illinois 


RECREATION MANAGEMENT, FEBRUARY 1959 5 



















LITTLE 
LEAGUE 


® 120 W. Fourth St. 


Williamsport, Pennsylvania 


BOYS BASEBALL organization and equipment 


Here are the distinguishing features and playing requirements 
you should know when planning to sponsor youth baseball 


AGE REQUIREMENTS 
Up to 12 years old. No more than six age 12 
players on a team. On a 15-player team at 
least four players must be age 10 or under, 
on 13 and 14-player teams three must be 10 
or under, on 12-player teams two must be 10 
or under. 

NUMBER OF PLAYERS ON TEAM 

Twelve to fifteen. 

FIELD DIMENSIONS 
Bases: 60 ft. apart. Pitching: 44 ft. 


BATS ; 
Must not be more than 33 inches in length, s 
not more than 24 inches in diameter and not |) \ 
less than 1444 in diameter at its smallest | 
part. Bats may be taped for a distance not l 
to exceed 16 inches from the small end. ‘ 
HEAD PROTECTORS ‘ 
A Little League approved protective helmet | 
must be worn by each batter and baserunner, ‘ 


Each league shall provide at least five hel- 
mets for each dugout. 



















P-O-N-Y 
LEAGUE 


122 S. Main St. 
Washington, Pennsylvania 


AGE REQUIREMENTS 
For 13 and 14 year old boys. No more than 
eight players of age 14 are allowed on any 
one team. 


NUMBER OF PLAYERS ON TEAM 
Twelve to sixteen. 


FIELD DIMENSIONS 
Bases: 75 ft. apart. Pitching: 52 ft. 





BATS 
Must not be more than 34 inches in length, 


nor more than 214 inches in diameter. Bats 

may be taped for a distance not to exceed 12 9 " 

inches from the small end. 4 ' 
HEAD PROTECTORS “ 

All batters must wear approved batting pro 7 | 

tective helmets, or baseball headgear which ~ ! 






gives protection to the temples, ears and base 
of the skull. It is also required that protective 
helmets be worn by baserunners. 















BABE RUTH 


; 


LEAGUE 


BABE RUTH 
LEAGUE 


524 Hamilton Ave. 
Trenton 9, New Jersey 


AGE REQUIREMENTS 
Thirteen to fifteen years of age inclusive. 
Each team must have a minimum of five age 
13 players and no more than five age 15 
players. 

NUMBER OF PLAYERS ON TEAM 

Maximum of fifteen players. 

FIELD DIMENSIONS 
Regulation Major League specifications. 





Se 

4 

BATS b 

Must not be more than 34 inches in length 7 
nor more than 234 inches in diameter. & 


HEAD PROTECTORS i 
Some form of protective headgear must be 
worn by all batters. Also strongly recommend 
baserunners wear protective headgear. 














KHOURY 
LEAGUE 


3216 Park Ave. 
St. Louis 4, Missouri 


AGE REQUIREMENTS 
Atom: 7-9, Bantam: under 11, Midget: under 
13, Juvenile: under 15, Junior: under 17, 
Intermediate: under 19, Prep: under 21, 
Senior: open. 

NUMBER OF PLAYERS ON TEAM 

Fifteen 

FIELD DIMENSIONS 
Bases—Atom: 55 ft. apart, Bantam: 60 ft, 
Midget: 70 ft, Juvenile: 80 ft, all others, regu- 
lation distance. 





BATS 

Major League specifications (Specially made © 
Khoury League bats from 29 to 34 inches long 7 
are used by most teams). E 
i 


HEAD PROTECTORS ie 
Players in all divisions must wear head pro 7 
tectors while batting. i 














AMERICAN 
LEGION 


700 N. Pennsylvania 
Indianapolis 6, Indiana 


AGE REQUIREMENTS 
Thirteen to fifteen years of age inclusive. One 
third of the roster must consist of 13 year-olds. 
NUMBER OF PLAYERS ON TEAM 
Twelve to sixteen. 
FIELD DIMENSIONS 
Regulation Major League. 


BATS 
Recommended length: 31 to 33 inches. 


HEAD PROTECTORS 
Required for all tournament games. Recom: 
mended for use by local leagues. 


















VFW 
TEEN-ER 
LEAGUE 


Broadway & 34th 
Kansas City 11, Missouri 
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AGE REQUIREMENTS 
Up to and including age 17. 
NUMBER OF PLAYERS ON TEAM 
Maximum of 16 players. 
FIELD DIMENSIONS 
Regulation Major League. 


BATS 


Major League specifications. 


HEAD PROTECTORS 
A protective helmet must be worn by all 
batters. 


pu 
ne 
Be 
i 





>ntl checklist 


nents 
eball 


m SHOES 
length," Shoes with metal cleats are prohibited. 
and not |) Molded rubber cleats are permissible. 
smallest UNIFORMS 

ae Uniforms consisting of shirt, pants, cap and | 
end, socks of regular baseball design must be | 
worn by all players. Each team must have at 
least 12 uniforms. Athletic supporters of the 
metallic, fiber or plastic cup type must be 
worn by catchers during both practice and | 
games. | 


> helmet 
erunner, 


five hel- 














SHOES 

Approved regulation, blunt steel spiked base- 
ball shoes or rubber cleated shoes are per- 
mitted, with each local league determining 


1 length, 
ter. Bats § 
xceed 12 F 





the type of shoe it will use. 
UNIFORMS | 
Conventional baseball uniforms are required, | 


‘ing pro- : : ‘ 
a including shirt, pants, cap and socks. Use of | 


ir which 
and base § 
rotective 









e 


or less in height. 








ie 
<a 


4 

SHOES 
Regulation baseball shoes (nothing can be 
attached to the heel or toe other than the 
ordinary shoe plate or toe plate). 


n length © 
3 
er. a 








UNIFORMS 

must be Teams are not required to wear uniforms by | 
ommend the national organization. However, most | 
r, teams wear full uniforms. 

} 
: 
lly made © 
thes long © SHOES 

| Players in Atom and Bantam classes may not 


© wear metal spikes or cleats. 


fis UNIFORMS 


ead pro 


Uniforms are not required but are worn by 
most teams. 








SHOES 
les, Regulation baseball shoes. 
25 UNIFORMS 
Uniforms are not mandatory, but national 
Recon: organization recommends that all teams be 


fully uniformed. 


Regulation baseball shoes. 


UNIFORMS 
Uniforms are not required except in State 
| and National championship play. Then, the 
a ig American Legion Junior Baseball insignia 
' " must be worn on the left sleeve. Only team 
identification on the front. Sponsor’s name 
may appear on the back of the shirt with the 

number, 





“T” shirt or sweat shirt in place of conven- | 
tional baseball shirt is prohibited. Commer- | 
cial lettering should be limited to two inches 





PHYSICAL EDUCATION PROGRAM 
with a Free Harvard Kit for Gold Medal 


HARVARD TABLE TENNIS TOURNAMENTS 










\ 


\\_ 

“S’, HARVARD 
3 st Table Tennis Co. 
~a Sls 60 State St, Boston,Mass, 
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RAN] RESEARCH REPORTS 


THE RECREATION DOLLAR 


What does it buy? Here’s a study of the volume 


and variety of recreation equipment and services 


purchased by 35 companies during a single year 


Conservatives estimate the industrial 
recreation market at $1 billion annu- 
ally. 
facilities. maintenance. 
croup travel, vending and the hundreds 
of personal items used in recreation 


Including 


activities, this figure is undoubtedly 
a gross understatement. 

However. calculation of the 
total industrial recreation 
purchases is pending upon the availa- 


exact 
volume of 


hility of assistance needed to conduct 
on-the-spot personal interviews at the 
8.000 U.S. and Canadian firms spon- 
soring recreation programs with many 
different employee clubs and activity 
groups. 

Instead, the National Industrial Rec- 
reation Association sent detailed ques- 
tionnaires to its 100 largest member 
companies in an attempt to learn more 
about the size and potential of this 
hooming, young market. 

Of this sampling, 35 companies sub- 
mitted complete returns. Bookkeeping 
methods, decentralized — purchasing. 
company policy and other problems 
restricted the number of returns. 

Some reports included the purchases 
of the home office only. Hence, the size 
of the firms included in the survey 
ranged from 1.300 employees to 170.- 
000 for an average size of 17,860 em- 
ployees. 

In the survey tabulations the figures 
under the column headed “Companies 
Reporting” include only those firms 
purchasing that particular item, It is 
interesting to note that softballs and 
softball bats were purchased by all 35 
firms. 

Certainly, the most surprising infor- 
mation turned up by the survey was 
the size of some purchases made by 
an individual company. For example. 
one firm bought 1,440 dozen golf balls 
and another, 7.488 

These 


decks of cards. 
“largest purchases” 


were found scattered throughout the 


single 
returns and are not the purchases of 
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only the two or three largest companies 
in the survey. 

Because the purchases varied so 
widely in volume, the median purchase 
is considered more realistic than if the 
average purchase were computed. For 
example, baseball purchases totalled 
780 dozen. The average for 14 com- 
panies reporting would then be 5514 
dozen. However, one company alone 
bought 425 dozen or more than half 
the total. Therefore, the median figure 
of 18 dozen is more representative. 

One of the most significant findings 
of the survey is the volume of company 
purchases for items which are generally 


considered to be of a personal nature, § 
bought by the individual participant 
from his own funds. Examples: |,858 
howling balls, 357 pairs of bowling 
shoes and $30,780 for ammunition. 


Of course, these purchases were not & 


completely financed from company 
funds. A survey published in REC. 
REATION MANAGEMENT in Mareh 
1958, disclosed that in 42% of the 
companies sponsoring recreation, man- 
agement matches the employees’ con: | 
tributions. About 44% of these firms 7 
also used profits from vending ma: | 


chines to help finance their programs. 7 


More than 10% conducted money: 
raising projects, and many received ad- 
ditional income from fees and commis. 
sions. 

Several items listed on the survey 
questionnaire were not included in the | 
final tabulations because of the diff. | 
culty in establishing a common evalua: 





INDIVIDUAL SPORTS 


Companies 

Item Purchased Reporting 
Archery: 

Targets 14 

Bows 12 

Arrows (dozen) 12 
Badminton: 

Shuttlecocks (dozen) 15 

Rackets 15 

Nets 14 
Bowling: 

Balls 9 

Shoes (pair) 10 

Shirts 13 
Golf: 

Clubs (sets) 6 

Balls (dozen) 20 
Horseshoes: 

Steel (sets) 22 

Rubber (sets) 3 
Shuffleboard: 

Cues and Discs (sets) 13 
Table Tennis: 

Tables 11 

Balls (dozen) 21 

Paddles 19 
Tennis: 

Balls (dozen) 18 

Rackets 7 

Nets 1] 





Largest 

Total Single Median 

Purchases Purchase _—— Purchase 
275 89 12 
168 36 9 
162 40 12 
133 20 5 
301 72 12 
58 12 2 
1,858 75) 24 
1,249 357 144 
5,287 2,106 336 
210 60 34 
4,464 1,440 91 
303 60 8 
3,870 2,400 800 
449 200 12 
235 80 12 
2,083 600 24 
2,794 720 48 
295 36 10 
67 24 8 
40 L's 3 
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item Purchased 
Baseball: 
Bats (dozen) 
Balls (dozen) 
Uniforms (complete sets) 
Bases (sets) 
Basketball: 
Balls 
Uniforms (complete sets) 
Softball: 
Bats (dozen) 
Balls (dozen) 
Uniforms (complete sets) 
Uniforms (shirts only) 
Bases (sets) 
Volleyball: 
Balls 
Nets 


Companies 
Reporting’ Purchases Purchase Purchase 


15 
14 
10 
10 


33 
20 


35 
35 
12 

6 
30 


28 
28 


TEAM SPORTS 


Largest 
Total Single Median 


360 200 8 
780 425 18 
914 135 60 
55 12 4 
793 174 8 
969 300 20 
658 250 8 
2,218 422 24 
2,150 556 27 
1,648 575 432 
291 60 6 
384 36 6 
207 24 2 





tion. These omitted items included sub- 
radio 
camera equipment, craft supplies and 


stantial investments in 


travel. 


Recreation facilities such as audi- 


toriums. bowling — lanes, 


shooting 


ranges. playground equipment. 


were also excluded from the survey. 


Although not shown in the tabula- 


tions, the survey also sought informa- | 


tion on source of supply. The results 
were almost identical to the findings 


of a 1949 survey which showed that | 


95% of all industrial purchases were 


from the local dealer and/or jobber. | 
Of these, 60% were from dealers only. | 











3 OTHER PURCHASES 
Largest 
ledian bi Companies Total Single Median 
irchase | Item Purchased Reporting Purchases Purchase Purchase 
Music: 
12 Sheet music (value) 12 $7,335 $1,600 $500 
9 Records 6 2,476 932 460 
12 | Game Equipment: 
Playing cards (decks) 17 16,790 7,488 240 
5 |) Chess (sets) WW 1,171 480 20 
12 & Checkers (sets) 12 1,954 360 55 
2 | Awards: 
: T Shirts 15 12,774 2,000 604 
24 a Trophies 29 6,887 900 144 
144. | Jackets 19 1,912 480 50 
336 ' Prizes: 
Number 15 8,359 2,000 310 
34 Value 15 $33,930 $5,000 $2,000 
91 Toys: 
Number 18 128,125 40,000 5,000 
g | Value 18 $109,850 $28,000 $3,225 
800 & Professional Talent: 
> = Cost 13 $95,450 $40,000 $5,000 
12 ‘ Food and Beverages 
> Beer 10 $25,700 $18,000 $1,000 
12. | Whiskey 5 $14,100 $6,000 $2,500 
24 | Food 17 $224,200 $75,000 $5,000 
48 | Rod and Gun 
" Rifles 4 $1,630 $600 $390 
10 Rods and Reels 5 $9,050 $5,000 $1,500 
8 Shells 8 $30,780 $10,000 $4,000 
3 Boats 4 $31,900 $30,000 $1,100 
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SAVES YOUR LINE AND FISH 


Enjoy “3rd Hand” convenience... 
keep fly line picked up at the flick 
ofa finger. Always atight line when 
landing fish. Free stripping with 
smooth, instant-acting retrieve. 
Line guard on each side for right 
or left hand use. New No. 1836 
golden bronze finish, cap. 80 yds. 
“G” line, 34 yds. “D” line. 
NO. 1836 Tru-Art Automatic $15.00 
NEW SAFETY LOCK 
- ) New safety lock pre- 
@ vents accidental line 
pick-up. 


FAMOUS C57 
WONDEROD 


NOW DOUBLE-BILT® 
FOR EVEN 
GREATER PERFORMANCE! 


— ANA 
4% 


Double-bilt with (1) a reinforcing glass 
fiber cylindrical wall on the inside and 
(2) thousands of parallel glass fibers on 
the outside—it's this patented Shakespeare 
process that gives you such superb action 
and power for top-flight performance. 
Left: No. 1451 Matching Bronze & White 
Wonderod 7'9", 86” and 9’0"....$18.95 
©) By Shakespeare Co. 1958 

FREE! FISHING CATALOG. Tackle selection and 
assembly with helpful tips by World Champion 
Caster Ben Hardesty, plus 1959 











| Pocket Fishing Calendar, i 
Write today! ONE , 
ee ee Fr 
Se » ~« 
SHAKESPEARE CO. es 


NAME ____ 


Dept. RM-2, Kalamazoo, Mich. 


Please send me absolutely free your brand new 1959 fish- 
ing tackle catalog and pocket fishing calendar. 





ADDRESS_ 


a ZONE STATE__ 
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RIMES 


Happy Holiday 
Of the many 
Christmas. industry. in 1958. just about 

covered them all. 


ways of observing 


Getting the jump on Lunik. Santa 
Claus arrived at Crouse-Hinds in Syra- 
cuse, N. Y., by rocket to pass out gifts 
to 2.300 employees’ children. 

At Nela Park, Ohio. more than half 
a million visitors thronged General 
Electric’s 25th Christmas display. 

Using more than 30.000 different 
kinds of holiday bulbs. GE’s Christmas 
fantasy the tallest 
Christmas 100 feet 
high. Other settings included a pair of 
lighted igloos; a “frozen” pond of 
lighted bulbs, complete with skater; a 
fairy-like island of lighted snowflakes: 
and a series of majestic, stained-glass 


featured world’s 


man-made tree, 


windows and manger scene for the in- 
spirational finale. 

Christmas festivities at the Inland 
Steel Co., East Chicago, Ind., set a new 
record as 13,344 Inlanders and their 
children attended the Inland Athletic 
Association’s annual party. 

A total of 9.251 gifts ranging from 
and dolls to 
holster sets were distributed. 


wagons binoculars and 

Possibly, no where, however, did so 
many different groups take part in the 
celebrations as they did at Diamond 
Alkali Company in Painesville, Ohio. 

About 75 members of the Garden 
Club attended the second annual Christ- 
mas workshop where they learned to 
make apple trees, candleholders, 
wreaths and other decorations. 

The Men’s Chorus presented Christ- 
mas concerts to the public. and even 


the Toastmasters keyed their activities 
with appropriate speeches. 

blood 
“oift 
of life.” The Christmas issue of the 
company ALKA-LINES, 


distributed coupons entitling each em- 


In their annual Christmas 


drive. 150 employees gave the 
newspaper. 
ployee to six bottles of Coca Cola free. 


The Coke furnished with the 
compliments of the Coca-Cola Bottling 


was 


Company in Painesville. 


Jaycee Sports Report 


In its report on youth and _ sports 
for 1958, the U. S. Junior 
of Commerce revealed that 
17.360 boys participated in its Junior 
Golf program and another 10,384 com- 
peted in the Jaycee Junior and Boys 


activities 
Chamber 


Tennis program. 

Feeling that there is no reason why 
nation-wide participation in both golf 
and tennis should not exceed 30,000 
in either sport, Sports Director Frank 
A. Nagy stated that lack of facilities 
and lack of “know how” in staging 
tournaments are two major factors re- 
stricting participation. 


Bowlers Make a Profit 
The Mayfair 


League in Chicago made a wise choice 
when they elected Harold Ebeling as 
secrelary-treasurer. 

A keen man on money matters, Ebe- 
ling watched the league’s prize money 
accumulate to a couple of thousand 


Boosters Bowling 


dollars each season. Considering this 
enough to earn a tidy profit, he opened 


HIGHLIGHT of Inland Steel’s Christmas party was the comedy trick roping and 
Australian bull whip act staged by professionals Ruth and Carl Strong. Four other 
acts were also included on the two-hour program. 
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THE BEAUTY of National Cash Regis. 
ter’s christmas decorations draws. visi- 
tors from the entire Dayton, Ohio area, 






an account at a savings and loan as 
sociation. 

The dividends — would 
certainly sweeten the pot, but there 
was one problem. The league usually 
held its awards banquet the third week 
in May. How then, could he take ad- 
vantage of the big June 30th dividend? 
Certainly they wouldn’t postpone the § 
banquet until mid-summer. * 

Answer: Ebeling negotiated a sav: 
ings account loan with the association. 
This way, they could hold their ban: § 
quet in May and still collect the divi: 
dend. The savings association, like 


semi-annua! 


others in the country, makes such short 
term loans at an interest rate 1% | 
higher than the dividend rate. The rest 
is simple arithmetic. \ 

Ebeling merely deducts the interes @ 
on the six-week loan from the divi 9 
dends earned over an eight month 
period. The remaining $25 or $30 § 
won't buy the league champ a Cadillac. 
but it could bring a top speaker to 
the banquet or go for an extra prize 
to make the championship even more 7 





meaningful. 


Christmas All Year 


A check for $32,000 originally des )¥ 
ignated for the annual Christmas party 
was turned over to the Texins Associa: 
tion of the Inc. 
Dallas, Texas. 

Reason for the switch: in a survey 
conducted last fall. employees indicated & 
a desire for a more varied recreation 
program. The funds will help get nev 
activities underway and help finance 
construction of facilities. 


Texas Instruments. 
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WITH AMF AUTOMATIC PINSPOTTERS 


Bowling is a fun-filled group activity that makes 
nodding acquaintances into good friends. Anyone 
can bowl...men, women, youngsters and golden 
agers. It’s the healthful exercise that can be 
enjoyed informally or in bowling leagues. And, 
bowling in AMF-equipped centers means you'll 


AMF PINSPOTTERS INC. 


Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 


enjoy bowling at its best. Remember... AMF 
means the finest! 

It’s easy to develop a program that’s best suited 
to your employees and their families. Just get in 
touch with your nearest AMF “Magic Triangle” 
proprietor... he’ll be glad to help you. 


BOWL WHERE YOU SEE THE 





AMF Building * 261 Madison Avenue, New York 16, N.Y. RIANGLE” 


TRADEMARK ANDO SERVICE MARK OF AMF 


Be sure to see ‘“‘Bowling Stars’ every week on ABC-TV, sponsored by your ‘Magic Triangle” proprietor in cooperation with AMF. 
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SECOND OF A SERIES 


FACILITIES: HOW MUC 






Tips from the experts and a review of existing 


company parks outline the essential factors in 


planning for industrial recreation facilities 


Three years ago when General Elec- 
tric’s Employees Activity Association 
started construction the 93 acre 
park shown at left, the most important 
work had already been done. 

Before the land was purchased, be- 
fore the architect so much as picked 
up a pencil, the GEEAA knew exactly 
what and how many facilities they 
needed to fulfill their requirements. 
With the architect they had completed 
a thorough study of every activity in 
their recreation program. 

This is the most important step in 
planning recreation facilities. Only 
when this has been accomplished can 
the builder determine the acreage and 
topography of the land required and 
the financing necessary. 


on 


In those instances where the com- 
pany has already set aside land for 
recreation facilities, a detailed analy- 
sis of employee activities is imperative 
to achieve full utilization of available 
space. 

Such a study is no simple task. It 
should include not only numbers of 
participants in the various activities. 
but a breakdown of cost per person 
and number of man hours for each ac- 
tivity. From similar figures, GE’s Dan 
Zieverink, supervisor of employee serv- 
ices, was able to determine which ac- 
tivities to emphasize and which facili- 
ties should be constructed first. 

For an idea of the number and size 
of facilities required, note Table 1 on 
the right. Then check Table 2 and see 
how adequate these facilities are con- 
sidered by the owners. 

These figures emphasize the impor- 





tance of the first step in planning and 
the desirability of additional space for 
future expansion. 

After determining the size and type 
of land required, location is of prime 
importance. The Tokheim Corp. in Fort 
Wayne, Ind., prepared a map indicat- 
ing the residences of each employee. 
then located the facility on the most 
convenient site. (See Table 3.) 

Other factors to consider in purchas- 


ing the site are the use of the adjoin- 
ing land, type of community located 


nearby. zoning, water, sewerage, trans: 
portation, prevailing winds (and what 
these winds might bring with them). 
type of trees and soil. 

Before the site is actually purchased, 
it would be wise to draw up a pre: 
liminary plan to positively determine 
if the site is adaptable. of sufficient 
size and workable shape to meet your 
requirements. 

Financing, of course, depends on re- 
sources and ambitions. Average costs 
are given in Table 1 and_ financing 
methods in Table 5. 


Beve’e Mow the CEEAA weed & L 
) 


With its entire program financed by 
membership dues of $1.00 and a large 
share of vending machine profits re- 
ceived by the company, the GEEAA. 
for eight years, put 30-40% of its in- 
come into its facilities fund. By 1955. 








the fund totalled $122,000. Now, with 
the building program underway. they 
intend to put 50-60% of their income 
about $50,000-$60,000 year 
into the facilities fund. 

This can be done by continually 
striving to lower the cost of their 


or per 


GEEAA PARK 


General Electric Employees 
Activities Association 


EVENDALE, OHIO 


Prepared by: 
THE CHARLES M. GRAVES 
ORGANIZATION 


Park and Recreation Engineess 
Atlanta, Georgia 


— 
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D WHERE? 


overall program without jeopardizing 
its effect. The voluntary GEEAA 
membership increase from 50 to 90% 
of Evendale’s 16.000 employees, in- 
stallation of coffee machines and plant 
expansion have helped boost income 
and build the fund. The 
GEEAA also voted to drop varsity 
sports and transfer those funds to 


facilities 


facilities. 

As with many industrial parks (see 
Table 6). GE’s park will be built in 
five stages with development taking 
place as the money becomes available. 
(These stages are identified by the 
circled numbers on the park plan.) 
@ Step 1—acquiring land. develop- 
ing a portion of picnic area, three 
softball diamonds. model airplane 
circle. archery area. roadway and 
parking lots, (Estimated cost: $214.- 
000.) 

@ Step 2—Improve additional — out- 
door areas and complete Unit #1 of 
recreation building. ($234.000.) 

@ Step 3—construct alleys. 
three holes of the golf course and 


howling 


outdoor multipurpose paved concrete 
area ($326.000.) 

@ Step I—complete locker room and 
gymnasium, additional — softball 
diamonds with lights. three additional 
holes for the golf course, lighting pic- 


two 


nic area. parking lot and roadway. 
($155,000. ) 

® Step 5—construct) swimming pool. 
complete nine-hole golf course and gen- 
eral finishing touches on the park de- 
velopment program ($205,000. ) 

The total cost of the entire park 
development program will be about 
$1.5 million. 

Under present financing. Zieverink 
estimates that the entire development 
plan will be completed by about 1970. 
This long range plan is definitely con- 
sidered a worthwhile objective by the 
GEEAA,. combining the best efforts of 
hoth employees and management. 

Last September. Step 1 was com- 
pleted. and GEEAA Park was officially 
opened, 

An important function which should 
not he overlooked in the preliminary 
planning stages is administration, both 
of the development program and of 
park operation. 

Of the many ways to carry out the 


development of the area, the favorite 
method is to employ a park adminis- 
trator and place him on the job during 
construction. 


He will have an intimate knowledge 
of all construction details of the entire 
area and will serve as the representa- 
tive of the owner, giving general su- 
pervision to the development program. 

There are also several forms of man- 
agement for the recreation area, all of 
which can be carried out successfully. 
Whether the park is owned and oper- 
ated jointly or exclusively either by 
management or an employees associa- 
tion, each group should have a voice 
in the policy decisions of the park ad- 
ministration. Success is equally de- 
pendent on the support and coopera- 
tion of both groups. 

In contemplating construction of a 
recreation area, some of the best ad- 
vice can be obtained from companies 
who have completed such a_ project. 
Listed below are the recommendations 
of the 124 firms who participated in 
the survey tabulated at the right: 

@ Plan in stages for future expansion 
as participation demands. 

@ Build around employees needs, striv- 
ing to serve all employees. 

@ Use simple one-level construction 
with ample parking. 

@ Allow for a major share of employee 
participation. 

@ Facilities should be owned and sup- 
ported by the company. 

@ Use the best equipment and con- 
struction, thereby cutting down main- 
tenance costs. 

@ Use cheaper construction in favor 
of more floor space. 

@ Spend less on landscaping. 

@ Plan for more storage. 

@ Consider every angle in construction 

-thorough planning. 

@ Build facilities according to where 
the highest concentration of employees 
work and live. 

@ Insure adequate company staffing. 

@ Consult with competent professional 
specialists. 

@ Plan facilities for family participa- 
tion. 

@ Have an adequate and realistic bud- 
get lo promote program. 

@ Do not plan for more than can be 
handled. 

@ Be sure employers want program- 
don't force it. 

@ Plan for increased maintenance costs 
as facilities expand. 

@ Get management's support and back- 
ing. 


@ Encourage employee dues. 


FACILITIES ANALYSIS 


Here are the details on 124 industrial parks as 
determined by a 1955 survey of NIRA member 
companies. 


Table 1: Average Number and Size 
Number of Employees 


Below 1,000- Above 
1,000 5,000 5,000 
Bowling lanes 5 5 WW 
Softball fields 2 4 
Basketball courts (outdoor) 1 1 2 
Volleyball courts 1 1 2 
Tennis courts 3 2 3 
Picnic (acres) 9 18 95 
Parking (acres) 27 65 200 
Auditorium (sq. ft.) — 4,200 11,050 
Gym (sq. ft.) — 6,500 8,000 
Club rooms (sq. ft.) 800 950 1,200 
(number) 3 3 4 
Snack bar (sq. ft.) 850 1,000 1,390 
Lounge (sq. ft.) 730 ~=1,580 1,800 
Total indoor 
square footage 4,730 12,350 24,000 
Total acreage for 
all facilities 29 70 205 


Table 2: Are Facilities Adequate? 


Yes (% of companies) 56% 42% 29% 
Table 3: Location of Facilities 
Walking distance 80% 57% 61% 

Average distance 
from plant (miles) 4 10 6 


Table 4: Average Cost 


Excluding Land $17,250 $95,200 $312,600 


Table 5: Method of Financing 
(Per cent of money spent) 
Company 82% 77% 68% 
Employee group 13% 21% 20% 
other sources include income from cafeterias, 
investments and dues. 


Table 6: Length of Construction 


22% 25% 35% 
78% 75% 65% 


At one time 
In stages 


Table 7: Maintenance Costs 


Yearly average $1,500 $7,980 $17,450 


Table 8: Income from Facilities? 
Yes (% of companies) 8% 20% 31% 

sources: golf, swimming, bowling, dues, gym 
rental, billiards, snack bar, boating. 


Table 9: Type of Activities (number) 
Athletic 5 8 17 
Club 4 6 16 


Table 10: Percentage Participation 


Athletic 31% 26% 27% 
Club 34% 3% 31% 



































DELEGATES ! ! 


@ Panel discussions with recreation 
directors from all over the nation bring 
out new ideas and the latest trends in 
industrial recreation. 

@ Problem solving clinics conducted by 
leading recreation authorities help you 
improve your company program. 

@ Demonstrations of various activities 
and tours of actual facilities are enter- 
taining and enlightening. 

@ Exhibits of the latest in recreation 
equipment and services assist you in 
making wise purchases. 


EXHIBITORS ! ! 


@ Establish new accounts and renew 
old ones in the $1 billion industrial rec- 
reation market. Listing of all delegates 
will be mailed to each exhibitor. 

@ You are included in all meetings, 
tours and special functions at no extra 
charge, insuring you of 12 hours direct 
\ exhibit time and a chance to meet every- 
one in attendance. 

@ Booths range from $145 to $200 
including sign, panels, chairs, table, 
general lighting and janitor service. For 
additional information, write NIRA. 


It’s Philadelphia in ’59| 
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for the National Industrial Recreation Association's | 


18th ANNUAL CONFERENCE AND EXHIBIT! 
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| BELLEVUE STRATFORD HOTEL, May 24-27, 1959" 
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Additional information on key speakers, panel discussion topics, tours and special 5 
functions will be forthcoming soon, but make your plans now to attend the only © 
national conference on industrial recreation. Registration fee of $35 ($40 for © 
non-members) includes all sessions, the Sunday reception, Monday, Tuesday and . 
Wednesday luncheons, Tuesday tour and the Wednesday banquet and floor show. 
In addition a special program for the wives (registration $15) includes the re- 3 
ception, tour, banquet and special activities for the ladies. Don’t miss this oppor- 
tunity to learn new methods, solve your most perplexing problems, benefit from ¢ 
an exchange of ideas and enjoy a pleasant four days in the “City of Brotherly 
Love.’’ For advance registration, write NIRA, 203 North Wabash Avenue, Chicago 
1, Illinois, c/o D. L. Chancellor, Conference Registrar. 


you'll hear more soon, but 
PLAN NOW TO ATTEND 
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HOCKEY ACTION gets underway in a game between the 
Bruins and the Blackhawks in the Pee Wee Division (8-10 
year olds) of the Dofaseo Minor Hockey League. 


Little League on Ice 


Minor Hockey is a major sport for both 
fathers and sons at Canada’s Dofasco 


Living in a country known for many years for its keen 
interest in hockey, it was only natural for the men of 
Dominion Foundry and Steel, Ltd. (Dofasco), Hamilton, 
Ontario, to want their sons to know and love the game as 
they had. 

With the installation of outdoor rinks and renovation 
of Hamilton’s arena, skating areas became much more plen- 
tiful in Hamilton. As hockey interest was rekindled, the 
desire arose for an organized league within Dofasco to 
provide the opportunity for Dofasco sons to get out on the 
ice and learn to play a good game of hockey. So began the 
Dofasco Minor Hockey League. 

Now in its ninth year of activity, Dofasco Minor Hockey 
has grown consistently since its inception. This year, 300 
boys, completely outfitted, form 18 teams. These players 
are classified by age, weight, height, playing ability, etc.. 
and assigned to the various teams: PEE WEE, 8-10; BAN- 
TAM “A” and BANTAM “B”, 11-13 years; MIDGET, 
14-15. 

Fach team plays an 18-week schedule. Coaching and 
managing is done entirely on a voluntary basis by some 
75 Dofasco men. Any son of a Dofasco employee is eligible 
to compete. 

What is it all for? It is an attempt on the part of 
Dofasco, employees and company alike, to give their sons 
an opportunity to play. For, in learning to play as a part 
of a team, to play hard and play fairly, is the finest train- 
ing young boys can get to outfit themselves for the years 
ahead. 


LADIES AUXILIARY has made Dofasco hockey a family 
affair. The boys’ mothers have become intensely interested 
in the league and lend a welcome hand on several occasions. 
Here, they help serve at the league’s annual awards banquet. 

















To Live 
Enjoyably 


Travel brings knowledge, culture, health, 
a freshened spirit into the daily life of the 
business man and woman. Travel is a 
necessity, not a luxury, to every individual 
seeking to live abundantly and colorfully 
and enjoyably, and to gather memories to 
cherish. 

Transmarine Tours Inc., established in 
1936, is happy to assume affiliate mem- 
bership in NIRA, to serve you in group 
and individual travel. The personal super- 
vision of experienced owner-management 
is your assurance of the best possible 
service—the most for your travel invest- 
ment. 

Drop us a line at 500 Fifth Avenue, 
New York 36, or telephone OXford 5-4460 
for quotations and itineraries on any travel 


you may be planning. 
d fo] 
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Win a COMMUNITY RECREATION KIT! 


Join the Wheaties Sports Federation's YOUTH FITNESS IDEA SEARCH 


As its newest project to help stimulate increased interest in youth fitness, 
the Wheaties Sports Federation will award 150 Community Recreation Kits. 
Your organization can be a winner! We want your ideas: ‘WHAT CAN THE 
WHEATIES SPORTS FEDERATION DO TO PROMOTE YOUTH FITNESS?” 
Rules of the Youth Fitness Idea Search are on specially marked New Wheaties 
packages, at your grocer’s now. Or write for rules to: General Mills, Box 111, 
Minneapolis 60, Minnesota 


Community Recreation Kits consist of: 
47-piece Harry Gill Junior Champ Set—track and 
field equipment scaled to size for youngsters. 


PLUS... 2 Voit footballs 1 Voit basketball 
1 Voit volleyball 1 Voit soccer ball 
2 Voit softballs 2 Louisville Slugger bats 














PLAN NOW TO ATTEND 


18th NIRA Conference and Exhibit 
Philadelphia, Pennsylvania, 
May 24-27 
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A South Seas Adventure 


Group: Kaiser Steel Corporation, Fon- 
tana, Calif. (38 people in group) 
Destination: Honolulu 

Dates: May 9-17 

Itinerary: Ontario, Calif. to points 
of interest on the Hawaiian Islands 
Total Cost: $287 (No meals were in- 
cluded in tour arrangements) 
Carrier and Tour Operator: Trans- 
ocean Airlines and the Holiday Club 
of Los Angeles 





Halitae 
NOVA SCOTIA 











Group: State Farm Insurance Co., 
Columbia, Mo. (average 33 in group) 
Destination: St. Louis, Mo. 

Dates: Several one-day trips 
Itinerary: To St. Louis for baseball 
game, ice show or opera and return 
Total Cost: About $7 each for trans- 
portation, meals and tickets. 

Carrier: Chartered bus 

Highlights: Economy and sociability 
of one-day group trips to St. Louis 


16 


Enjoyment, Back in Your Own 





TRAVEL TIPS 


Sampling the variety of tours available to industry, R/M 


presents four trips taken by employee groups last year 


Around the Continent in 13 Days 


Group: Nationwide Insurance Co., 
Columbus, Ohio (19 people in group) 
Destination: Europe 

Dates: Oct. 11-25 

Itinerary: Amsterdam, Brussels, Hei- 
delberg, Lucerne, Paris, London and 
intermediate points 

Total Cost: $525. (all except three 
meals included ) 

Carrier and Tour Operator: KLM 
Airlines and Overseas Travel 


Highlights: Took Pearl Harbor cruise 
on 85 foot yacht’ visiting Hickam 
Field, Ford Island and the Navy Yard. 
Also climbed Mount Tantalus and 
visited Dole Pineapple factory, U. S. 
Military Cemetery and Ernie Pyle 
monument. Plenty of sunbathing, in- 
dividual shopping tours and side trips 
for adventures in eating were also ar- 
ranged. The group stayed at the Ha- 
waiian Village. 


Group: Illinois Bell Telephone Co., 
Travel Club, Chicago, Ill. (12 people 
in group) 
Destination: 
Scotia 
Dates: July 13-27 

Itinerary: New York through New 
England, Canada, Nova Scotia 

Total Cost: $343. (meals included) 
Carrier and Tour Operator: Grey- 
hound and American Express 


New Nova 


England, 


Back Yard 


(130 miles, one-way) proved highly 
popular at this State Farm branch 
office (190 employees). Two people in 
employees activities association would 
take charge of arrangements, purchas- 
ing tickets through personnel office. 
Trips are open to any employee, spouse 
and family member. Caterers provide 
box lunches at $.75 each on the bus. 
Groups sometimes split up to see differ- 
ent attractions. 
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Highlights: Arrived in Amsterdam | 
after stopovers in Gander and Shan. } 
non. Continued land portion of tour # 
by motorcoach. Spent a full day in 
Brussels visiting Worlds Fair. In all, 
visited 17 cities with two-day stops in 
Paris and London. Group was very 
pleased with entire tour, Only recom: J 
mendation for improvement: small § 
charge ‘» have bath with room is worth [ 
exter op 


hse. 











New England Summer © 


Highlights: Individual members left 1 
Chicago by own means (most flew) 
meeting in New York City. Traveled } 
up Hudson River to Albany, through 4 
Green Mountains, along Maine Coast | 
to St. John’s and then sailed to Nova | 
Scotia. Returned through Salem, Bos: | 
ton, Lexington, Concord and Cape Cod. 
Individuals returned to Chicago by own 


' 


bce 


means, some remaining in New York 
for longer periods. 


pai tate ie 





MO, 





Columbia 











| 


r 
ri 





Rod and Gun Contests 


Industry awaits NIRA-NRA 
postal shooting contest 
and NIRA Fish-A-Rama 


Days | 


sterdam § 
1 Shan: ? 


of tou. @ To help recreation directors stimu- 


day in @ late rod and gun club activity within 
In all, @ their companies, NIRA has established 


a postal shooting contest to supplement 


stops in 
its Fish-A-Rama for industry. 


iS very 
recom. @ Now. both industrial gun enthusi- 
small @ asts and fishermen can compete on a 
he 


nation-wide basis. 
Co-sponsored by the National Rifle 
NIRA-NRA Postal 


Shooting Contest is open to any em- 


's worth y 
Association, the 


ployee of a NIRA member company. 

Team and individual competition in 
rifle and pistol will be conducted for 
both .22 cal. firearms and gas-operated 
guns, 





Entry forms containing complete de- 
tails are now being mailed to all NIRA 


company members. The recreation di- 
rector merely has to fill out the form, 
enclose the entry fee of $1. for each 
individual and $4. for each team, In 
the return mail, he will receive official. 
registered targets from the NRA. 

The targets may be fired any time 
before April 30, when they must be 
returned to the NRA for judging. 

Regional awards will be presented 
the winners and runners-up in each of 
the eight NIRA regions as well as to 
the national champions in all four 
classifications. 

A postal contest of this type has 
many advantages, stated Don Neer. 
NIRA executive secretary. Most impor- 
tant, it provides a major event on the 
activities calendar in which all parti- 
cipants have a chance to win national 
recognition. 

No travel or time from the job is 
necessary, and participation involves 
only nominal expense. 

In addition, each 


company can 





schedule its firing date at any time 
during the three month period, thereby 
working the event into their own pro- 
grams at the most beneficial time. 
Previously organized gun activity is 
not necessary either, An announcement 
to employees is certain to turn up 
several gun These indi- 
viduals may pay their own fees, and 


enthusiasts. 


fire their targets at any range, pro- 
viding they follow contest rules. Firing 
may be indoors or out, 

While the shooters were preparing 
to commence firing, plans were getting 
underway for NIRA’s second 
Fish-A-Rama. 

Once again the Fish-A-Rama will be 
run on 


annual 


two levels. The first, similar 
to the shooting contest, will be a postal 
event in which companies enter the 
best catches made by their employees. 
On the basis of these returns national 
industrial champions will be named 
in each of several species, such as trout, 
bass, muskie, ete. 

Companies may also send their fish- 
ermen to the Grand National Fish-A- 
Rama where they will try to out-fish 
competitors in an eight-hour contest. 
Bids are being opened to determine the 
site of this year’s Grand National. 


'EUROPE-HAWAII-JAPAN-HONG KONG 
NEW YORK-CALIFORNIA-CANADA 


Anywhere —at your convenience 


TRANSOCEAN AIR LINES 


- 
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will arrange a luxury CHARTER FLIGHT at lowest prices 


Or make group reservations on our scheduled flights to Hawaii, 
the Orient, and Coast to Coast. We will fly you from any city.* 


Employees Clubs 
Service and Social Clubs 


Transocean pioneered air-tours of groups such as these. Phone or 
write for information about luxury travel at the most economical 
rates. We will be glad to help you with your plans without obligation. 


* Subject to airport facilities 


Write TRANSOCEAN AIRLINES » OAKLAND INTERNATIONAL AIRPORT, 
OAKLAND, CALIFORNIAs EMPLOYEE CLUB DEPARTMENT 
Or phone the office near you: Los Angeles: 624 South Hill Street « San Francisco: Union 


Square at 212 Stockton Street * New York: 3O Rockefeller Plaza + Chicago: 7 West 
Madison Street + Honolulu: 1040 Bishop Street » Oakland: Oakland International Airport 


A scheduled supplemental air carrier 


Chambers of Commerce 


~"vseeeeeveeeeen0 * 
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GET THESE 


BOOKLETS 


AT YOUR SPORTING 
GOODS STORE 


HOW TO IMPROVE 
YOUR SPORT 
SERIES 


Here are the best instruction books available on twenty 
popular sports. Each one designed and written by out- 
standing experts in each sport — such as ‘‘Phog”’ Allen 
on basketball, Ned Day on bowling, Ken Davidson on 


badminton, etc. 


Each booklet contains step-by-step 


picture demonstrations and tips on how to improve 
form and skill. Hundreds of actual photographs. 


TWENTY POPULAR 
SPORTS 


APPARATUS ACTIVITIES 

For boys and men. Expert tech- 

niques for all apparatus events, 
ARCHERY 

Tips on shooting, scoring, rules, 
BADMINTON 

Covers grip, swing, all strokes, 
BASEBALL 

Perfect manual for kid leagues. 
BASKETBALL 

Offense, defense, and shooting tips. 
BOWLING 

Over 300 bowling tips by Ned Day. 
COMPETITIVE SWIMMING 


LIFESAVING 
Shows how to practice good water 
and boat safety, rescue methods 
and artificial respiration. 
SOFTBALL 
Emphasizes fielding and pitching 
tips. 
SWIMMING 
Fundamental techniques of swim- 
ming. Tells how to enjoy water, 
overcome fear. 
TENNIS 
Will improve tennis play immedi- 
ately. 
TRACK AND FIELD 
Dashes, jumps, relays, etc. 
TRAMPOLINING 


Teaches how to improve skill in ! - ini t d 
competitive swimming. ee at ene stunts an 

orp diving manual by bay i i i 
Bruce Harlan, Ohio State diving a ee eS ee 
champion. TUMBLING—Advanced 

GOLF - Explains singles and doubles tum- 
The LAST WORD on grip, swing, bling, balancing and free exercise. 
and stance, VOLLEYBALL 

GYMNASTICS Tips on service, drives, spiking, etc. 
For girls and women. Demonstrates WRESTLING 
balance beam, parallel bars, free Shows basic holds and counter 
exercise and vaulting. movements. 

¢ GET THESE BOOKLETS AT YOUR 


LOCAL SPORTING GOODS STORE 


EACH 


A NON-PROFIT 


or write to 


The Athletic Institute 
209 S. State Street 


Chicago 4, Illinois 


Athletic nstitite 


ORGANIZATION DEVOTED TO THE ADVANCEMENT 


OF ATHLETICS, RECREATION AND PHYSICAL EDUCATION 





Tiree? 


y 
. 

























































BYINDUSTRY TTENS 


Industrial Relations Functions 


In its second annual survey, IN- 
DUSTRIAL RELATIONS NEWS has 
come up with a comprehensive picture 
of what the industrial relations execu- 
tive actually does on the job. 

Leading the list of some 43 functions 
performed by 500 executives covered 
by the survey are: 

Recruitment of Employees..95.8% 


Employee records ................ 92.8 
Employee indoctrination ....83.6 
Job evaluation .................... (he 


Peres: 62.4 


also disclosed that in- 


Personnel research 
The survey 
dustrial relations executives received 
an average salary of $10,041. Returns 
indicated a positive relationship be- 
tween salary and size of company with 
average salaries ranging from $7,963 
in the smallest companies to $14,351 
in the largest ones. 

Additional information and complete 
breakdowns of survey returns are con- 





TRU-SHOT PRACTICE ball, made of 


processed cork, duplicates golf ball 
flight on a reduced scale—maximum 40 
yards. Fairway Products Co., Wilton, 
Conn. 


tained in the report (The Industrial 
Relations 1958-59) which 
is available from the INDUSTRIAL 
RELATIONS NEWS, 230 W. 41st St.. 
New York 36, N. Y.. at $3.50 a copy. 


Executive. 


Pinsetters Look for New Jobs 


With more than three-quarters of 
the existing bowling centers already 
equipped, with pinsetters, 
A.M.F. and Brunswick, leading manu- 
facturers, are turning to rural areas 
as a means to broaden their market. 

Although, according to the WALL 
STREET JOURNAL, both competitors 


concede that some areas are congested 


automatic 


with bowling lanes, they both agree 
that bowling still has a big, untapped 
market in the many small 
throughout the country. 

A.M.F. feels that the advantages of 
automatic pinsetters plus the growing 


towns 


interest in bowling has made it possible 
to operate profitably in out-of-the-way 
hamlets. Today, population of only 
1,000 per lane is considered adequate 
compared with 1,500 a few years ago. 


Shine Little Glo-Bal 


Imagine the furor and confusion at 
the Major League’s winter meetings if 
someone suggested changing the color 
of baseballs. 

But this could become a reality if 
the brainchild of Ray Dumont, presi- 
dent of the National Baseball Congress, 
catches on. 

Called the Glo-Bal, Dumont’s base- 
ball is colored a brilliant orange to im- 
prove visibility. This, according to 
the NBC head, has been proved in 


| 





SEND YOUR ORDER TODAY TO: 


Recreation Management Magazine 
203 N. Wabash Avenue 
Chicago 1, Illinois 





RECREATION MANAGEMENT 
Giuders 
For quick and easy reference, keep one year’s issues of R/M in 


a handsome, heavy cover, binder. Gold stamped, opens flat. 


Price $2.00 — includes 12 rods 
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WORLD’S LARGEST bowling pin marks 
the West headquarters of American Ma- 
chine & Foundry Company’s Bowling 
Products Group in Glendale, Calif. The 
“pin” measures 50 feet. 


and the Glo-Bal has been en- 


dorsed both by players and fans. 


tests, 


Consequently, the orange baseball 
has been officially adopted for the 25th 
annual NBC tournament in Wichita 
this August and is slated to be ap- 
proved for all franchised district and 
state tournaments. 

Glo-Bals will be sold through sport- 
ing goods dealers at an established 
price of $26.75 per dozen. 


Boat Business Booms 
Last year, 37 million Ameri- 
cans spent $2 billion on recreational 


some 


boating to boost the nation’s boat popu- 
lation to more than 7 million. Of these. 
about 76% were of the outboard motor 
variety with an average horsepower 


of 20.7. 
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NATIONAL SPEAR FISHING CHAMPS 
The “Magnificent Mermaids” ol the © 
Northrup Recreation Skin Diving Clul F 
of Northrup Aircraft, Inc., Ellen Rog 
ers (1), and Lillian Kemble (1), cap- 
tured the National AAU Women’s 
Open Spear Fishing Championship re 
cently held at Grand Bahamas Island. 7 
The partners speared a_ remarkable 7 
total of 103 Ibs. of fish. : 


PEOPLES GAS CLUB CHRISTMAS CAROLLERS 
Renowned throughout Chicagoland, the Peoples Gas Club Choral Group of The 
Peoples Gas, Light and Coke Co. present their annual Christmas musical for 
employees. Of their many public performances was a radio concert on Christmas 
Eve and an appearance at the NIRA Chicago Workshop. 


Sas 


RE. 


MOTOROLA COUNCIL SUBSCRIBES 

At their December meeting. members 
of Motorola’s recreation council voted 
to take out a subscription to RECREA- 
TION MANAGEMENT for each of the 
52 councilors. Scanning the December 
issue is (third from right, first row) 
Wally Dowswell, Motorola recreation 
director. NIRA Executive Secretary 
Don Neer was a guest speaker at the 
recreation council meeting. 


_— 


WHEATIES AWARDS YOUTH FITNESS IDEAS 
Bob Richards, director of the Wheaties Sports Federation, 
is shown amidst a 47-piece Junior Champ athletic set which 
will be awarded to 150 youth organizations who submit 
the best ideas on how they should promote fitness. 


CELANESE ROLLER SKATERS THROW A PARTY 3 
Family roller skating party sponsored by the Employees 7 
Club of Celanese Corporation of America, Pampa. Tex. | 
was well attended and enjoyed by all. Here, two Celanes 
employees enjoy a partners’ skate with their daughters. 
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THE AMATEUR SOFTBALL ASSOCIATION OF AMERICA 


SALUTES INDUSTRY IN SPORTS 








Governing body of softball in the United States, and affiliated with the International Soft- 


ball Federation, United States Olympic Association, Amateur Athletic Union, and National 


Recreation Association. A not for profit corporation, incorporated and dedicated to develop 


and perpetuate interest in softball and to further the spirit of sportsmanship among the youth 


of America. 





BALLS 
AND 
STRIKES 


Monthly softball newspaper, and official publi- 
cation of the Amateur Softball Ass'n. Up-to-the 
minute news of Softball in the United States and 
34 Foreign Countries. The only publication of 
its kind. Subscribe and keep abreast of the 
latest developments in softball. Subscription 
$1.50 per year, special bulk rates. Send sub- 
scription to—Balls and Strikes, 11 Hill St. 201, 


Newark 2, N. J. or write for details. 


OFFICIAL GUIDE 
AND 
RULE BOOK 


The 1959 Softball rules have been completely 
recodified, and are a must for every softball 
player and manager. This is the only official 
guide and rule book of the International Joint 
Rules Committee on Softball. Delivery March 
Ist, 1959. Special prices to Industry, list 75¢ 
per copy. Send your order now to Amateur 
Softball Ass'n. 11 Hill St., Newark 2, N. J. to 


insure prompt delivery. 





THE AMATEUR SOFTBALL ASSOCIATION WELCOMES INQUIRY FROM INDUSTRY 


Our services are free to members of the National Industrial Recreation Association. 
Write the National Office, 11 Hill St. Suite 201, Newark 2, New Jersey for the name 


and address of our local representative, and for information on our activities. We 


will gladly assist you with your softball problems. 
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SPECIALISTS IN PLANNING 
Recreation Areas and Facilities 
for Industry 
THE CHARLES M. GRAVES ORGANIZATION 


1275 Spring St. N.W., Atlanta 9, Ga. 
Without obligation we shall be 
glad to explain our services. 
Your inquiries invited. 

















CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





HELP WANTED 





New England electronics firm now interview- 
ing applicants for Recreation-Personnel posi- 
tion. Must have experience in organizing em- 
ployee recreation association, operation and 
maintenance of recreation facilities and areas. 
Salary range $6,000-$8,000. 
CH5—RECREATION MANAGEMENT 





Two openings for recreation representatives 
in Seattle, Wash., area. Applicants should have 
degree in recreation or equivalent plus some 
work experience in recreation, industrial or 
other. Starting salary, $4800, based on 40 hour 
we ek. 


CH6—RECREATION MANAGEMENT 





POSITIONS WANTED 


Company cutbacks force asst rec dir of East- 
ern firm to look for better position. Knowl- 
edge of all phases through 8 yrs experience. 
Qualified bowling instructor, age 34, married. 
CP12—RECREATION MANAGEMENT 











YMCA district exec sec’y 


desires rec position 
in industry. 


College grad with mionr in PE 
and rec. 12 yrs experience in Army, YMCA 
programs. Age 37. 


CP13—RECREATION MANAGEMENT 





Seeking better opportunity in program and 
salary. 8 yrs exp. in ind. rec. MA in recreation. 
~ 34. 

CP14—RECREATION MANAGEMENT 





ATHLETIC APPAREL 





Team and Industrial Patches Made to Order. 
Send rough sketch, quantity, size and colors 
for prices. T-Shirts—Sweat Shirts—Jackets, 
etc. Request complete catalog on company 
stationery. 


THE FELT CRAFTERS, Plaistow 12, N. H. 








ENTERTAINMENT 





Fabulously funny comedy team of George and 
Betty Johnstone do wonders with an amazing 
repertoire of magical tricks. Have a few choice 
dates open on their six month tour starting in 
Jan. For further information, write or wire: 
AL DVORIN AGENCY, 54 W. Randolph, 
Chicago 1, Il. 





VISUAL AIDS 





1959 Guide to Visual Aids lists the entire 
selection of books, motion pictures, slide- | 
films, pamphlets and handbooks produced by | 
The Athletic Institute for sports, physical 
education and rec reation. For your free copy | 
of this catalog, write: 

agg ATHLETIC INSTITUTE, 209 S 

t., Chicago 4, Illinois 


. State 
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Welcome New NIRA Members 

NIRA extends a hearty welcome to the 
following new members who have joined the 
Association since November 1, 1958. Credit 
is given to those persons listed in parenthe- 
sis for sponsoring the new members. 


Company Members: 

Orenda Employees Recreation Club, Toronto, 
Ontario 

Summers 
Calif. CH. $ 

Prentice-Hall, Inc., Englewood Cliffs, 

Robert A. Johnston Co., Milwaukee,. 
(Carl Klandrud) 

Creative Mailing Service, Inc., 
Y. (Ken Klingler) 


Co., Monica, 


MN, 3: 
Wis. 


e roscope Santa 


S. Naish) 


Freeport, N. 


Guide Lamp Division, GMC, Anderson, Ind. 
(Dale Shaffer) 

Owens-Corning Fiberglas Corp., Newark, 
Ohio (Augie Cavalloro) 

Frigidaire Division, GMC, Dayton, Ohio 


(Bill Prichard) 
Cone Mills Corporation, Greensboro, N. C. 
(Ralph Johnson) 
Moraine Products Division, GMC, 


Dayton, O. 
(Bill Prichard) 


Aerojet-General Corp., Azuza, Calif. (Vern 
Peak) 
Raytheon Manufacturing Co., Brighton, 


Mass. (Augie Cavalloro) 


Associate Members: 

American Express Co., N. Y. (Tom Croft) 

Happiness Travel Service, Chicago, Ill. (Tom 
Croft) 

Alaska Airlines, Inc., Seattle, Wash. 


Affiliate Members: 
Consumer Standard, 
Croft) 


Torrance, Calif. (Tom 


Gill Hotels Co., 
Croft) 

Wittek Golf Range Supply Co., 
(Ben Chlevin) 

Individual Member: 

John P. Morrill, Columbus, 
Daniell) 


Fort Lauderdale, Fla. 


Chicaxo., II], 
0. 


Start Year with Five Workshops 
As evidence of the rising professional 
status of industrial recreation, no fewer than 
five workshops and clinics were on the 
calendar for the first two months of 1959, 
NIRA Region IV 
gone into the books as a major success a 
industrial directors from the Southeast met 
Jan. 15 in Atlanta, Ga. Co-chaired by Region 
IV Director, G. M. Matlack, Aro, Inc., 


(Martha 


workshop has already )§ 


featured a keynote address by NIRA Presi: | 


dent Tom Croft, Convair, on “A Good Ree. 


reation Program Is a Company’s Best Method | 


of C -ommunic ation. 

February 7, Southwest delegates will meet 
in Dallas, Texas, under the leadership oi 
Region VI Director, Bob Janes, 
Vought, Jim Bernard, Tempco, and 
Hall, Convair. 
the North Texas Industrial Recreation 
sociation in cooperation with NIRA. 


As. 


The next weekend, action will shift farther 7 


west to Santa Monica, Calif., for the ninth 
annual California Employees 
Conference, Feb, 14-15. Newt West, 
Bakeries, 

Purdue 
workshop 
held Feb. 
Music Workshop and Clinic, 
also at Purdue. 


University’s second 


Feb. 





Byers 


Disapproves CAB Family Policy 

The third point in the CAB clarification 
in the December issue of R/M is all wet. 
(Policy says breadwinner must accompany his 
family on charter trips.) It is totally against 
all our programming in industrial recreation. 
Some employees don’t want to go abroad, 
yet are willing and able to have their fami- 


lies go. Why should spouse and family be 
penalized because the employee can’t or 
doesn’t want to go? 

Also—and this is the big one—it is a 


family rule in many instances that the hus- 
band and wife will not go anywhere on the 
same plane together. 

I think the retiree question is all settled. 
We have been given the go ahead on that 
one. 

I repeat for your consideration again- 
let’s get the immediate family interpretation 
broadened too. To me immediate family is 
father, mother, brother, sister, son, daughter, 
etc. whether they are dependent and living 
under the same roof or not. 

Right? 

W. H. Edmund, Recreation Director 
The Goodyear Tire & Rubber Company 


Akron, Ohio 


ED. NOTE: Right. CAB has a new family 
classification under consideration which will 
be announced soon. Full details will be pub- 
lished in March R/M following NIRA Travel 


Council meeting. 


1959 


NIRA Annual Scores a Hit 
HEARTIEST CONGRATULATIONS ON 
YOUR EXCELLENT ANNUAL. 

Frank Davis, Manager 

Lockheed Employees Recreation Club 

Lockheed Aircraft Corp. 


Burbank, Calif. 


Additional Uses for Annual 
When presenting our Annual Report to the 
company, it is our intention to make avail: 
able to the company and to our recreation 
club representatives, copies of the 1958 NIRA 
conference proceedings magazine published 
by you in December. For this purpose, we 
require approximately 70 copies. Could these 
be made available to us? 
. J. Charrington, President 

Polymer Recreation Club 

Polymer Corporation Limited 

Sarnia, Ontario 


Editor's Delight 

Chuck full of information! That's your mage 
zine. We here at Superior want to saJ 
thanks for your excellent magazine. 

We are new at organizing recreation, and 
much additional and needed information is 
obtained from RECREATION MANAGE: 
MENT. 

Ed Morris, Recreation Director 
Superior Decals 
Dallas, Texas 


(Tom i 


and © 
Bob Martin, Lockheed, the one-day program | 


RS os. 


Chance al 
JG 


The program is sponsored by 7 


Recreation 7 
Helms © 
is taking charge of arrangements 7 
invitational © 
on employee recreation will be 7 
17-18, followed by the Industrial 7 
19-21, § 
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The 1958 World Series is over, 

but the action and drama that 

thrilled millions the nation over has 

been preserved in color on film. This 

year as in the past the Hillerich and Bradsby 
Company is co-sponsor of the World Series 
movies which will be released soon after the 
first of the year. The film is 16 mm and can be 
used only on a sound projector. Length of 
show approximately 30 minutes. Order the film 
through your sporting goods dealer and relive all of the 
stirring action of this most dramatic °58 Series. 


HOW TO BOOK THE FILM 


Booking should be made through your sporting goods dealer. Advise him of the 
most suitable date but mention two alternate dates, either of which would be 
Satisfactory in the event the date preferred is not open. The demand is great, so 


act at once. See your dealer! 


HILLERICH & BRADS BY 
LOUISVILLE, KY. 


CELEBRATING THE Z75)S@ ANNIVERSARY OF THE FAMOUS LOUISVILLE SLUGGER BAT — 1884 © 1959 


This famous film is 


produced in FULL 
COLOR for the first 


time this year. 

















For Exercise and Recreation 


ARE KIND 
_ TO GYM FLOORS 


More youngsters can be active in a given 
area through roller skating than in any 
other sport...and it’s fun. Little equip- 
ment is needed, little supervision is neces- 
sary. That’s why more and more schools 
are making roller skating a definite part of 
their physical education and recreation 
programs. Why not inquire today! 


New Duryte plastic wheels have a 
long life and are guaranteed not to 
mar or scratch gym floors. ‘‘Chi- 
cago” has a skate designed for every 
type of floor surface or finish. Write 
today for free details on roller skat- 
ing programs and skating equipment. 





4486-B West Lake Street, Chicago 24, Illinois 











